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Good afternoon,

As the Back-to-School shopping season approaches, we would like to take the time touch base
on a few items:

1) Local Media Opportunities: JCPenney would like to partner with you on upcoming
back-to-school media opportunities. As a reminder, JCPenney welcomes media into
our stores for positive shopping and fashion related stories. Attached please find our
guidelines for easily arranging media visits inside JCPenney stores. We are the perfect
location for media who are looking to cover tax-free holidays, Back-to-School
fashion/trend stories, school uniforms and more. We will share our BTS news release
and store shopping b-roll with you this July.

2) Back-to-School Fashion/Trend Assets for the Mall: We are often contacted by malls
for high-res images of the hottest Back-to-School styles to include in mall promotions,
look books or other marketing. Feel free to download the latest Back-to-School looks
from JCPenney for women, juniors, young men, kids, accessories and dorm here:
http://www.jcpnewsroom.com/lookbooks-bts2017.html

3) Website profiles: We’d also like to take this opportunity to request an update to the
JCPenney profile on your mall website(s). Below please find a link to a downloadable
version of the current logo as well as the current boilerplate that should be used.

--- Logo: http://www.jcpnewsroom.com/assets/images/ICPenney-Classic-4c.png

JCPenney, one of the nation’s largest apparel and home furnishings retailers, is on a
mission to ensure every customer’s shopping experience is worth their time, money
and effort. Whether shopping JCPenney.com or visiting one of their many store
locations across the United States and Puerto Rico, you will discover a broad
assortment of products from a leading portfolio of private, exclusive and national
brands. Supporting this value proposition is the warrior spirit of over 100,000
JCPenney associates, who are focused on the Company’s three strategic priorities of
strengthening private brands, becoming a world-class omnichannel retailer and
increasing revenue per customer. For additional information, please visit
JCPenney.com.

4) Mall marketing contact: If you are not the correct mall marketing contact, please let
us know the best person to reach out to moving forward.


mailto:sakelleh@jcp.com
http://www.jcpnewsroom.com/lookbooks-bts2017.html
http://www.jcpnewsroom.com/assets/images/JCPenney-Classic-4c.png

JCPenney

JCPENNEY BACK-TO-SCHOOL MEDIA GUIDELINES
2017

Media are invited inside JCPenney to capture back-to-school and tax-free holiday related
stories. Our General Managers are equipped with talking points about our great style and
merchandise, customer service and programs for giving back to the community, among
other topics. We are a media-friendly store and welcome media attention that positions
JCPenney in a positive light.

Below please find some general rules and guidelines to keep in mind when working with
JCPenney for media opportunities throughout the BTS shopping season.

If media ask for contact information for JCPenney, please provide the following:
e Phone: 972-431-3400
e E-mail: jcpnews@jcp.com
e Media website: jcpnewsroom.com

The Company’s back-to-school news release, store shopping b-roll and marketing images will
be available at jcpnewsroom.com this July. For back-to-school trend images, visit the
JCPenney Back-to-School 2017 look book at http://www.jcpnewsroom.com/lookbooks-
bts2017.html.

When media request to come into JCPenney for photography, video or interviews, please
first contact a member of our Media Relations team. We will work with you and your local
General Manager to coordinate details.

e Sarah Holland (972-431-2774 or sakelleh@jcp.com)

e Christina Voss (972-431-7993 or cvoss1@jcp.com)

e Carter English (972-431-5363 or ccenglis@jcp.com)

On Tax Free Holiday Weekends: For last-minute media opportunities, please work with the
General Manager directly. Be sure to alert the General Manager of the media request before
bringing media into the store (with as much advance notice as possible).

The General Manager is our designated spokesperson in the store. No other JCPenney
associates should be offered or interviewed by media without the General Manager’s
consent.

As you know, this can be a busy time for our General Managers. Please help us to be
conscious of the time they spend with the media that takes them away from serving
customers.

Generally, we will decline to admit media or make General Managers available for stories
about crime/shoplifting, mall incidents that do not directly involve JCPenney or
national/global economic trends. Also, our stores will not disclose sales numbers.
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We look forward to working with you this Back-to-School shopping season. Please let us know
if you have any questions or would like to discuss potential media opportunities.

Best,

Sarah Holland
JCPenney Corporate Communications & Public Relations
972-431-2774

sakelleh@jcp.com

jcpnewsroom.com

The information transmitted is intended only for the person or entity to which it is addressed
and may contain confidential and/or privileged material. If the reader of this message is not the
intended recipient, you are hereby notified that your access is unauthorized, and any review,
dissemination, distribution or copying of this message including any attachments is strictly
prohibited. If you are not the intended recipient, please contact the sender and delete the
material from any computer.
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